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● How many visitors your pages get.
● Where visitors come to your pages from.
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Attribution Models
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Common Reports We Use From CallRail
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Some Clients Continue To Struggle With Missed Calls
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Call Attribution
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Reporting:  Key Terms Spotted
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Form Attribution
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Discover What Keywords Led To Form Submissions
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2021 SEO “Need To Know Trends”
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Call Recording Notes from MediaBeast
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Audience Overview - GEO
Atlas - having sink and dishwasher issue - w/ Matt Oneil 
Real Estate. Asking how soon, Kim Said Friday was the 
soonest she could do it. Kim said he was not in the system 
so she could not help him, and he seemed very confused. 
(This seems flawed to me - Kim said she cant help him, 
but then proceeds to say she can, but would have to 
charge before the job is completed..so you can help him). 
Then she says that the home owner will have to call and 
give his credit card info.. so saying anything at all the 
agent was pointless and I would not be surprised if they 
called someone else. - NK

https://app.callrail.com/v2/a/155814959/events/814195609?event_id=CAL30561cbd35554aaca03a185605134b9a&event_type=call
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